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EMPOWERING MARKET ACCESS TEAMS

With interactive, localised HEOR models,
presentations and dashboards

We develop engaging, interactive value communication tools
and unique innovations like our Connected Insights dashboards.

With economic modelling, medical writing and digital capabilities,
our solutions are enhanced by authentic NHS insights.

Bespoke value communication tools

Our paver value toolkits allow field-based teams to
concisely communicate the value and financial impact of
adoption of your products.

These can include:

Value proposition presentation

Budget impact model

Data visualisation

Bespoke business case generation
Tracking and monitoring of usage statistics

We can convert your existing materials or develop your
tool from beginning to end.

Typically delivered via Veeva/iPad, our tools are
interactive, engaging and flexible, allowing you to run

. : ' ; Visit our demo centre:
different scenarios depending on the audience.

demo-centre.mtechaccess.co.uk

Global HEOR Manager, Top 20 Pharma company

WWW.MTECHACCESS.CO.UK ¢« INFO@MTECHACCESS.CO.UK ¢ +44 (0) 1869 222 490



http://demo-centre.mtechaccess.co.uk

@

Localised interactive value propositions

We can enhance your product’s value proposition
a with localised real-world data such as:

Optimal patient profile

Prescribing of your and competitor therapies
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Connected Insights

Strengthen relationships with healthcare decision makers by delivering valued —
insights that present a multi-dimensional view of the payer’s environment.

With Connected Insights you can:
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Connect real-world evidence sources

Build dashboards with clear storytelling and actionable insights
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Prioritise areas with unmet needs relevant to your therapy
Engage in evidence-led conversations with healthcare Disetes pationss
decision makers

[llustrate need, enable change and develop partnerships
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